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Social mediais an iterative process
that informs your overall strategy.
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Accounts Reached

Demographics

Page insights

18:44 @ % 69% )

Insights

Activity Content Audience

Interactions

985

Total taps on your posts or
profile from 15 April - 21 April

Profile Visits
-130 vs. 8 April - 14 April

Website Clicks
+11 vs. 8 April - 14 April

Get Directions
-8 vs. 8 April - 14 April

Calls
+1vs. 8 April - 14 April

Discovery

o Q

18:45 @ % 68% )

Insights

patagonia
patagoniamanchester

Activity Content Audience

4143 followers
+94 vs. 8 April - 14 April

Gender

Women

18:45 @ 3% 68% )

Insights

Activity Content Audience

Age range Al Men  Women

Top locations Cities  Countries

Manchester
London
Liverpool
Sheffield

Leeds
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28 day summary wit change over previcus perod
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7 969 340 11,900.0% 2,430 v 2

Apr 2018 - 21 days so far.

Top Tweet canod 199 impressions Tweets with photos get Get your Tweets in front of

15
We're working with @patagonia to help noticed more people

save the last pristine, free-flowing rivers in It's true. Tweets with images drive more PromotedTTwmts and content open up your
Europe. Sign the petition to show your engegement and generate more responses. reach on Twitter to mare people.

support: Leamn how to share a photo

blueheart.patagonia.com/intl/en/take-a...
#savetheblueheart
twitter.com/patagonia/stat... APR 2018 SUMMARY
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Patagonia (Default)
Published by Sprodfast Comversations (7117 s+ C

We're using fabric made from wood pulp and recycied cotton straps.
The ReCircle collection: hitp://pat.ag/ReCircleCollection

Performance for Your Pos
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v/ Get More Likes, Comments and Shares NEGATIVE FEEOBACK
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CTA's on page

Post insights

Story insights

EE = 18:43 @ 7 % 69% wm)

+_£ patagoniamanchesterv il ‘9

919 profil

Promote Edit Profile

patagonia
©

Patagonia Manchester

Clothing (Brand)

Discover the Blue Heart of Europe. Click below.
www.patagonia.com/blueheart

51King Street, Manchester, United Kingdom

Directions

18:44
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Tweet activity

Impressions

el Nativwe Cootvoes
“You just have to be a human with a voice to

R ings" @ Fantastic night watchi Total engagements

CGpatagonia ‘s new film Blue Heant. Great to
s00 8 full house in the Manchester store, Media engagements
Proud to have worked on this campaign Detail expands

fsavetheblucheart #thedamtruth
pic. twitter.com/iGrCKNY x84 Lkes

HAROPDEBOO B\ B \[PFO0OelT MAmWY

analytics.twitter.com



http://www.apple.com

9)

#0000 EE 13:59 710 67% W)

Patagonia
b Sponsored -

Striving to make the best quality product is the
reason we got into business.

@ Slack eccco = 12:59

balkanrivers.net

Our Mission Statement

il Like P Comment

! oipolloi.com
Sponsored - €

Ahead of our collaboration with Levi's, we took a look
at the places that inspired it...
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Basic Dashboard Enter the website URL and campaign information
Multiple Views
Interactive Charts Al out the required fields (marked with *) in the form below, and once comple I campaign URL will be

Working with Custom Comoonents generated for you. Note: the generated URL is automatically updated as you make changes.
L ¥ ‘.5 R ¥, WO R

Third Pacty Visuakzations

* Website URL  hitps//dlueheart.patagonia.com/
Server-side Authorization

Enhanced Ecommerce

hetps: /v, exasple.con

Hit Builder

Polymer Elements * Campaign Source

Query Explorer : ref cg google . mewsletter
Request Composer Campaign Medium  organic_post

Spreadsheet Add-on Marketing g ¢pc . banner . esail

Tag Assistant
Campaign Name  blueheart

Usage Trends New
sprisg _sale

Campaign Term
Resources

About this Site

Campaign Content natasha_post
Help & Feedback
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utm source=facebook&utm_medi
um=organic_post&utm_campaign
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How well
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KNnow your
audience?







Environment



Beach-goers

Surfing

Wildlife Fishing

Environment



Create content that
resonates with your
target audience by
highlighting the problem
and making it relatable
to their own experiences.
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Your audience

5,000 people
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Promotions ()

Overview When Your Fans Are Online Post Types Top Posts from Pages You Watch

Promotions

Data shown for a recent 1-week period. Times of day are shown in your computer’s local timezone.

Followers
Likes
Reach
Page Views

Page Previews
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Settings Help » YOUR PAGES SEEALL
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CONTACTS

. James Mo
o Thomas Rhodes
O Alex Andrejcruk

GROUP CONVIRSATIONS

AA Support Group

Jack, Sam, Kim, 6 others
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Video >
Images >
Text

No textin pics

EE 12:07 @ 79 3 91% wm)

@ What's on your mind?

(&g Photo ©Q CheckIn

Barb Jfdi Cornwall commented on this.

Barb Jfdi Cornwall is with Jonty Mason.
Yesterday at 20:16 - &

—

@ 93 91%]

The Brokedown Palace Promote

4 ®

Publish Photo/Video Live

100% response rate, 4-hour response...
olale 0 TL {

Reach people nearby for £7
romote you

Shop Now

B

12:09 @ 93 91%]

=2 The Brokedown Palace Promote

The Brokedown Palace
Posted by Adam Charlesworth
9 April at 16:35 - @

On the 24th of May we'll be hosting a screening of the
documentary "Blue Heart'! You've probably seen
across social media the campaign that's well
underway and garnering massive support thanks to
everyone who's reaching out and signing the petition.
Fighting to protect what ultimately cannot protect
itself, we hope this sheds a little light on th... See more

@ Andrew Crory and 5 others 140 views

oY Like () comment @ Share

449 people reached > Boost Post

MR The Brokedown Palace shared Patagonia «««

5 20+




Talk back
Ask questions

@ What's on your mind?

Add
|

Barb Jfdi

Bi
Ye

@ 79 3 91% )

[

(&g Photo ©Q CheckIn

12:09 @ 0 3 91% wm)

The Brokedown Palace Promote

Social media is social. Talk back fool.

It naturally boosts engagement.

Start a debate.

e Brokedown Palace

®J

ito/Video Live

nse rate, 4-hour response...
ter to tu t

Reach people nearby for £7
ro O our b

Shop Now

12:09 @ 0 3 91% wm)

=2 The Brokedown Palace Promote

The Brokedown Palace
Posted by Adam Charlesworth
9 April at 16:35 - @

On the 24th of May we'll be hosting a screening of the
documentary "Blue Heart'! You've probably seen
across social media the campaign that's well
underway and garnering massive support thanks to
everyone who's reaching out and signing the petition.
Fighting to protect what ultimately cannot protect
itself, we hope this sheds a little light on th... See more

@ Andrew Crory and 5 others 140 views

oY Like () comment @ Share

449 people reached > Boost Post

MR The Brokedown Palace shared Patagonia «««

5 20+




Instagram Stories
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Stories » Watch All
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=2 The Brokedown Palace Promote

The Brokedown Palace
@ What's on your mind? g Posted by Adam Charlesworth

9 April at 16:35 - @

e ac h . & Photo O Check In i . : On the 24th of May we'll be hosting a screening of the

documentary "Blue Heart'! You've probably seen
A \ i across social media the campaign that's well
Stories 5 0 g - S underway and garnering massive support thanks to
- - . > 5 ; everyone who's reaching out and signing the petition.

Fighting to protect what ultimately cannot protect

= = ..
e 1 itself, we hope this sheds a little light on th... See more
[ | S g
Add . ¢

. Add screenshots and notes
Barb Jfdi e Brokedown Palace

oderation @ T

®J

Jto/Video Live @ Andrew Crory and 5 others 140 views

— \ nse rate, 4-hour response... o o Like (D Comment /> Share
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Shop Now
MR The Brokedown Palace shared Patagonia «««

5 5 20+




Expanding
your
audience




Largest
addressable
audience

Awareness

People thinking
& engaging with
you

Consideration
evaluation

People ready to People involved and
get involved - sharing the message

<l
[=>

Conversion Loyalty



Activists
in
non-profit

Engaged
Audience

Aware Unaware
Audience Audience



Activists

in
non-profit
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Unaware
Audience
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New

5
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Earlier

IE

18:38 @703 41%m

Richard Timmons added 6 photos in
Shoes and Coats.
54 minutes ago

"Valentino Sport" posted for sale in
Shoes and Coats.
2 hours ago

Kathy Fletcher invited you to like
Sculpture Room.
3 hours ago

Alicia Flores Klute commented on your
post in Film Screening: Blue Heart.
3 hours ago

Your ad is ready to preview.
7 hours ago

Titouan Dechamboux tagged you in the
description of Soirée d'inauguration
Arkose Genevois.

L @B & =

Wil EE 4G 3 18:18 @ 7 9% 46%m )

4 Q, Search in I love the Lake District! o

e
' g

&

| love the Lake District! v

Public group - 99.7K members

s 0.0

About  Discussion  Photos Events  Albums

@ Write something... @

B Live (&4 Photo

RECENT ACTIVITY
Richard Walker is at ¢ Buttermere.
Yesterday at 18:14 - Buttermere

B & & O =

wll EE T 2 15:59 @ 793 67%mm)

< Q. Search in Shoes and Coats o

L

v

Group by Proper Magazine

Shoes and Coats v

Closed group - 1.5K members
_ N
808 =20C

About Discussion Photos Events Files

@ What are you selling?

(#] start Discussion

‘Patagonia Tools for Grassroots Activists'
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EE 12:07 @ 79 3 91% wm)

@ What's on your mind?

Bl Live (&g Photo ©Q CheckIn

Stories

Barb Jfdi Cornwall commented on this.

Barb Jfdi Cornwall is with Jonty Mason.
Yesterday at 20:16 - &2

[

wlEE 4G

<

18:26 @ 0% 44%]

Q #WarmestDayOfTheYear = #/

op Latest People Photos Videos News]

®

%E@

@

1}

Kimberley Lieb @KimberleySBLi... - Tm
#WarmestDayOfTheYear Love it - so
what | want to know is? What would
you have done today if you had the
opportunity to go anywhere in the UK
today....do share..oh and me....probably
the beach at Broadstairs or
Frinton...both old style seaside

town d quaint

O o’ O

Met-Kastrati @KastratiMet - 1m
#WarmestDayOfTheYear
Commonwealth to Conservatives means
Empire 2.0. subjugation of all other
races and nations under the fearsome
bulldog. There is nothing common
about it there is no wealth of nations
shared. Its all about dividing and
conquering. #hermajestythequeen

O 0 Q &

Lucy Hirst @Louvacious - 1m
Me at my desk today
#WarmestDayOfTheYear #hayfever

Q Q &

wlEE T 12:16 @ 7 9 % 85% mm)

© Instagram v

Stories » Watch All

o%

liamlonsdale thepilcrowp... athenamellor
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=2 Patagonia (GB - English, IE -... Promote

Patagonia (GB - English, IE - English)
added a new video: BLUE HEART.
9 April at 08:00 - &

What would you do to protect the last healthy rivers in
your own backyard? Our new film Blue Heart by Farm
League documents local activists in the Balkans
fighting to save their rivers—the last pristine, free-
flowing waterways in Europe.

Watch the full trailer at blueheart.patagoni... See more

O0:: 368 15 comments 162 shares 118K views

o Like (D Comment @ Share

200,455 people reached >

2,888

13:22 @ o 3 78% wm)

Boost Post

o Your promotion has finished, but you can
increase the budget to reach more people.

nﬂﬂ” Results from your promotion

156,223

People reached

View Detailed Results

7 Feedback

106,687

Three-second video vie

>

Are you satisfied with this promotion?

No

= Overview

Status

End Date

Amount spent

Audience

16 April 2018 at 10:17
€500/€500

Male/female, 18-65+
2 locations

Facebook wll & 13:23 @ 93 77% )

Cancel Promote

hes

F Datagonis
| Meiow 23
7 (C)\\J@\‘ At

= 0

okt
INCONV

Choose what you want this promotion to do

Get More Profile Visits

Get More Website Visits

Reach people near an address

13:23 @ 93 77% wm)

Review

You're All Set

Est. Reach: 7,100 - 13,000

Preview promotion

Objective Get More Profile Visits
Destination @patagoniamanchester
Action Button Visit Instagram profile

Audience Automatic

Budget

Duration

facebook.com/business/inspiration
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Increasing
frequency




patagonia

1 0 67% W

@ Slack eccco = 12:59 85% W)
balkanrivers.net

H Patagonia

Striving to make the best quality product is the
reason we got into business.

1.

Build the
best product.

Our Mission Statement

Like Comment

! oipolloi.com

Ahead of our collaboration with Levi's, we took a look
at the places that inspired it...

P SR eare

B et

()

PALL LS

Custom Audience




Custom Audience

Wl EE T 13:21 @ 0% 78% 13:23 @ o3 77% @)
=2 Patagonia (GB - English, IE -... Promote Review

Patagonia (GB - English, IE - English)
added a new video: BLUE HEART.

9 April at 08:00 - @

e 4 Boost Post You're All Set
What would you do to protect the last healthy rivers in

your own backyard? Our new film Blue Heart by Farm By
League documents local activists in the Balkans O SR o
fighting to save their rivers—the last pristine, free- &
flowing waterways in Europe.

13:22

4l Results from your promotion Preview promotion
Watch the full trailer at blueheart.patagon... L ] P!

156,223 106,687

Objective

pataggnia View Detailed Results > Destination

Action Button
i} Feedback
Audience
©0:: 368 15 comments 162 shares 118K views Are you satisfied with this promotion?

oy Like () comment /> share No Budget

Duration

Create Promoti

Terms and Advertising Guidelines.

455 people re

= Overview

16 April 2018 at 10:17

€500/€500

Male/female, 18-65+
2 locations
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n = Business Manager Search 'u;rmv 0 Heo ©

Select a Business Manager

0$e the Business Manager you want t

Baver Radio - 1 D Health Rosearch

Tim Stack WA Tim Stack

C w £ -* L PORtlvY \ £
umEnativve.co.uik L Um@nativve.co.uk

Nativve Patagonia Euwrope
Tim Stack Tim Slack
tim@nativee.couk Um@nativie.co.uk

Patagonia UK
Tim Slack
tim@nativve.co.ui

Facebook Dewelopers Privacy Torms Cooldes Heolp  Reporet a Problem Facobook © 2018
English (US)
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"
— Patagonia Europe v A = L o

'i = Business Manager

% Frequently Used - 4+ Create & Manage 4 Measure & Report 22 Asseots

Business Manager

Al Tools > 0

125,409 +6% 2,621 +32%
Pecple Reached  Post Engagements

hips://ousiness. facedook comhome/asccounts Thusiness_id 4330202406954 540¢ n e o
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”
n = Asset Library —— PatogoniaEurope v M M L Hep @

Account: Patagonia Europe (258367174) Audiences images Locations Videos

Create Audience w “ Filters » Customize Columns »

All Audiences p - ]
< ™ Audience Type Avallabllity Date Creat

Lookalike Audience . people who like SPORTLER Lookalie ] © Ready 05/10/2073

Saved Avdionce
W - Garmisch-Partenkirchon - © Ready
B My cocent sudionces Al

«IT = NEW - Bolzano - A 4000000
B Avciences in active ads Latt updated 05002018 4050

Fewor than 1000 O 05/09/201€
B Aucences ready for use 3:570m

Bl Aucience shaced to sccount = COR Boost - ALL EVENT 300,000 O 05/09/201€

B Aucience shared by account - OE - NEW - Sport Conrad Screening 05/04/201€

= UK = NEW - Mathersage Screening Not available 0503201

Lockalke (DE, 1%) - Glcdotrotter FB Page 05/03/201€
Engagers G "« roager 13078
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How do you want to create this audience?

Customer File

Use a customer file 10 match your customers with people on Facebook
AN CLOA0 3 IVTENCO Trom the matches. The cata will Do hashed prior 10
upload.

Website Traffic

Croate a kst of poopie who visited your website or took specific actions
using Facobook Pixal,

App Activity
Croate 3 list of peopie who launched your app of game, of 100k specific
actions,

Offline Activity | uPDATED
Create a kst of people who interacted with your business in-stoce, by
phone, o theough other offline channols.

Engagement [UPOATLO)
Croate 3 kst of poopie Who engaged with your content on Facobook or
Instagram

FAAOY9OBEEO® W\ ~ B\
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File Edit View History Bookmarks People Window Help 3 O W 00%G Wed23May 1631 Q
®  ©  [7) Cient Sales Funael - Google ¢ x [ Nativve - Calondar - Wook of - x  [2) (91) Asset Lidvary x Tim

& C @ Secure https://business.facebook.com/asset-library/audience/2583671747business_id=433929246954549 w 4 TRV EONCHEON ) " 30
3 Apps ) Visualising Oata wit.. [[) Data Oriven Comten.. £2) Chid Development.. £ Landing Pages EXINHS £2) OiPolici £ SE0 £ Influencer Stuff  £2) Health Research » [ Other Bookenarks

Video (uroaTID

Croate 3 st of poopie who have $p0NL 1Mo watehing your videds ¢
Facebook or Instagram.

il £}

Lead form [urOATIO

Croate 3 kst of poopie who have openad or comploted 3 form in your lead
ads on Facebook or Instagram.

From: [}

Fullscreen Experience [UPOATIO |

Croate 3 kst of poopie who have opened your collection ad or Canvas on
Facebook.

From: [}

Facebook Page
Croate 3 list of poopie who have interacted with your Page on Facebook.
o ¢

Instagram business profile | new
Create a kst of peopie who have interacted with your Instagram business

Event | NEw
People who have interacted with your events on Facebool.
n

FAAO9OBMEEO® W\ ~ B\
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Wl EE T 13:21 @ 9o 3 78% mm)

=2 Patagonia (GB - English, IE -... Promote

Patagonia (GB - English, IE - English)
added a new video: BLUE HEART.
9 April at 08:00 - &

What would you do to protect the last healthy rivers in
your own backyard? Our new film Blue Heart by Farm
League documents local activists in the Balkans
fighting to save their rivers—the last pristine, free-
flowing waterways in Europe.

Watch the full trailer at blueheart.patagoni... See more

O0:: 368 15 comments 162 shares 118K views

o Like (D Comment @ Share

200,455 people reached >

2,888

13:22 @ o 3 78% wm)

Boost Post

o Your promotion has finished, but you can
increase the budget to reach more people.

nﬂﬂ” Results from your promotion

156,223

People reached

View Detailed Results

7 Feedback

106,687

Three-second video vie

>

Are you satisfied with this promotion?

No

= Overview

Status

End Date

Amount spent

Audience

16 April 2018 at 10:17
€500/€500

Male/female, 18-65+
2 locations

Facebook wll & 13:23 @ 93 77% )

Cancel Promote

hes

F Datagonis
| Meiow 23
7 (C)\\J@\‘ At

= 0

okt
INCONV

Choose what you want this promotion to do

Get More Profile Visits

Get More Website Visits

Reach people near an address

13:23 @ 93 77% wm)

Review

You're All Set

Est. Reach: 7,100 - 13,000

Preview promotion

Objective Get More Profile Visits
Destination @patagoniamanchester
Action Button Visit Instagram profile

Audience Automatic

Budget

Duration

facebook.com/business/inspiration
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bubble




Lookalike audiences r@

YOUR AUDIENGE

2% 3%




® Chrome File Edit View History Bookmarks People A 32 = o 100%68 Wed23May 1629 Q © =

®  ©  [7) Coont Sales Funael - Google © X  [] Nativvo - Calondar - Weok of - x  [2) Business Managor Tim
< C @ Secure hitps://business.facebook.com/Mome/accounts?busingess 433929246954549 w 4 =3 IONCNON ) "0
Apps ) Visualising Data wit.. [[1) Data Oriven Comten.. £ Chisd Development.. ) Landing Pages EINHS () OiPolioi £ SE0 ) Influencer Stuff £ Health Research » [ Other Bookmarks

"
— Patagonia Europe v A = L o

'i = Business Manager

% Frequently Used - 4+ Create & Manage 4 Measure & Report 22 Asseots

Business Manager

Al Tools > 0

125,409 +6% 2,621 +32%
Pecple Reached  Post Engagements

hips://ousiness. facedook comhome/asccounts Thusiness_id 4330202406954 540¢ n e o

business.facebook.com
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@ Chrome File Edit View History Bookmarks People Window Help

®  ©  [7) Chent Sales Funnel - Google  x
<« C @ Secure hps//business.facebook.com s brary/audie
i Apps ) Visualising Data wit.. [[}) Data Driven Conten.. ) Child Development...

E Nativwe - Calendar - Week o' x

Asset Library

Account: Patagonia UK (985620060682~ Audiences Images Locations

Create Audience v = Filters »

Name

All Audiences

Patagonia Manchostor engagers
FOLDERS

Top Viewed Videos AW 17
B My rocont audiences

) _ Patagonia Europe Instagram Interacters
B Auciences in active ads

E8's WW Evertt Respon
B Auciences ready for use > IRVt Respies

B Avcience shared to account €8' Wom Weer Video
Patagonia MCR Storce - North - copy

B Avcience shared by account

Patagonia MCR Store

£ Beigham Page Engagers

£ st0

Customize Columns v Create Ad

Slze

50,000

44,000

820,000

Fewer than 1000

Not avalable

Not avalable

19,000

x ' [3 (3) Asset Library
w 5 “B S NoNCHOoN )

£ nfluencer Stuff ) Health Research

Shared by Patagonia Europe
Delete Patagony ELrope

Share Shared by Patagonia Europe

J ona | roDe
Add Labels
Show Aucience Overlap

112472007

]

1m0
NN2017

12017

Shared by GBP - Els Brigham ..

Maounta

business.facebook.com
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® Chrome File Edit View History Bookmarks People Window Help C = o 100%GH Thu2dMay 1627 Q ©Q =

®  © [7] crent Sales Funnel - Google - X FIT Nativve - Calendar - Woek of X M Inbax (10) - im@nativvecor x  [§7 (5) Patagonia x

& C & Secure htips://business.facebook.com/asset-Ebrary/audience/985206058231069/7business_id=985200201564988 % EvNoNCENON )
I Apps ) Visualising Ostawit.. [ Data Driven Conten. £ Child Devolopment.. £ Landing Pages EXINMS £ OiPoliol B SEQ £ Influencer Stuff £ Health Research g

Create a Lookalike Audience

EB's Worn Wear Video

Countries » Europe

Unitod Kingdom

Resulting audiences Estimated reach

Wike (GB

Show Advanced Options «

 MA®OOBNEBE0O B\ - B\
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By Mark Smith - Proper Mag f 4’3’1
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@ Chrome File Edit View History Bookmarks People = o

100% 653 Thu 24 May 16:32

®  © [7) Coent Sales Funmel - Google - x  FIT Nativve - Calendar - Week of  x M Inbox (10) - tim@natiwve.cor x [ (5) Patagenia % [ Business Settings x Tim

SOUrCe=Mega_mMeny w 2 7N Aa000 "0
£ nfluencer Stuff ) Health Research » [ Other Bookmarks

<« C & Secure https://business.facebook.com/s
I Apps ) Visualising Oato wit.. (1) Data Oriven Ceaten.. £ Chidd Dovelopment...

'i = Business Settings

%* Frequently Used = 4+ Create & Manage

MTocis> O

& Security Center
& Requests

9 Nakfinstinne
D /fousiness. facebook comVsettings/people?business_id » 885200201564 0884nav_Source s mega_menus |

OO PBEBOO W'

Request '‘Page Advertiser Rights'




View History

x | [@ susiness Settings

w % S NoNCNON | "3 0
D Cirpolici £SE0 ) Influencer Stutf ) Health Resoarch » [ Other Bockmarks

n = Business Settings

+ Add View History | Remove

B People Add a Page

wies Uy ineiw - Your Dutiness aleady owns this Page, o¢ you
& Partners 0000 10 Own i2, FOr EXamEie, 30Other COMmPany
created the Page for you. Claiming a Page moves
Wind: 1 into Business Manager
W Accounts Windey

Brockhole on

Request Access to a Page

Your business needs to use this Page on behalf
of another business. For example, you work for

30 3500y, 3nd YOu Want 10 run 3ds 0N 3 client's
Freeze Pro Shop Page. The Page will still belong 10 its current

Fro > SHoP cwns this owner.

Down the Line Surf Compa

Instagram AScounts

Projects .
B Projee George Fisher UK NCr0a%0 3 Now Pago ae Page advertiser
Data Sources siisen e ashiniinen You need a new Page for your business

High Sports \
Brand Safety wividual people own this Tim Slack (Me) Pago advertisor
Integrations !;cpf!'n Mognt:'ni'n Festiy

Payments London Waterkeeper

Security Center o Manchester Climbing Centre

Requests

ﬁ Northshore SURF Shop

hitps //Dusiness. faCcebook o 4 . ¥3+985200201564088¢

AR SBOO® W B \PPOwBT MA=E

9 Natifinatinne

Request '‘Page Advertiser Rights'



File Edit View History Bookmarks People indow  Help 24 May 16:34

© O [7) Chont Sales Funmel - Google  x I Nativve = Colendar - Week of % M Inbox (11) - tm@nativve.cor x  [[7 (5) Patagenia % ' [B) 8usiness Settings Tim

@ Secure https://business.facebook.com/settings/pages?business_id=085200201564988 w % S NoNCNON ) "3 0
00 Dato wit.. [} Data Oriven Ceaten.. £ Chidd Dovelopment..  [) Landing Pages CINHS ) CiPolici £ SEO0 ) Influencer Stuff  £) Health Research » [ Other Bookmarks

Request access 0 a Facedook Page if your business needs to use this Page on behalf of another
Busingss, For example, you work fOf 30 3gency, 3nd you want 1o fun 3ds on 3 clent's Page. The
Page will still belong o its current owner.

Page admin
. . Page admins can manage all aspects of the Page. They can: create ads, view insights, assign
-t - Page roles, manago Dranded Conont stings, send messages and publish as the Page,
r03p0nd 10 and dolote comments 00 the Page, se¢ which admin created 3 post or comment,
| ; respond 10 and delete Instagram comments from the Page, edit Instagram account details
NSLAGIAM ACCOUNtS ~ e : 11om the P30S nd ot INSLAGAM SCCoUNt detals from the Page.

Page editor

Goeor 200 oditors can: create ads, view insights, manage branded content settings, send ver

' 52003 and pudiish a3 the Page, respond 10 and delete comments on the Page, see which

A 100 3 POSL OF COMMONE, ropond 10 and dolote INSLagram comments from the Page

b @ odit Instagram account details from the Page.

Brand Safety 3 : Page modorator
' P3go MOSerators Can: view insights, Create 3ds, Manago randoed comont settings, send

o L N AN Kend messages as the Page, respond to and delete comments on the Page, see which admin

egrations - Cand croated 3 POSL Of COMMEnt and re3pond 10 INStagram comments from the Page,

Page advertiser
Davronts 2 Londo Pago advortisers Can create ads, view insights, manage branded content settings and see
N - - which admin created a post or comment,

Page analyst
P250 ndlysts Can view ingights, Manage Brandoed Comont sattings and $0¢ which admin
created a post or comment.

Na See Sample Requests

PRA®NBHEE0O B\ ~ B \FPOsRT MAmE

Request '‘Page Advertiser Rights'



g London Waterkeeper

e, Sponsored - @

We have a right to know when the River Thames is polluted. Sign our
petition to encourage Thames Water to tell us when its sewers
overflo

A swimmable Thames t;ould benefit
thousands of people.

Petition For A Swimmable Thames

Find out more and sign the petition.

114 reactions 13 Comments 55 Shares

Patagonia (GB - English, IE - English) s Like Page
b Sponsored - @

Our friends at London Waterkeeper aim is to see a flourishing River
Thames that's clean enough to swim in. We went on an urban hike
along the river bank with the guys from Proper Magazine & The
Brokedown Palace to find out more.

A Thames Fit to Swim
Find out how we got on and how you can support London Waterkeeper.

THAMESFITTOSWIM.LONDONWATERKEEPER.ORG.UK Learn More

174 reactions 8 Comments 14 Shares

The Brokedown Palace e Like Page
Sponsored - @

We have a right to know wi he River Thames is polluted. Sign
London Waterkeeper's petition to encourage Thames Water to tell us
when its sewers overflow.

Petition For A Swimmable Thames Petition For A Swimmable The

Sign Up
Find out more and sign the petition Find out more and sign the pet

172 reactions 23 Comments 57 Shares

Proper Magazine
,‘Q 24 October at 14:02 - ©

The good people from London Waterkeeper want the River Thames to
flourish and be clean enough to swim in.

They took us, Patagonia, The Brokedown Palace on an urban hike along
the river bank to tell us more about their campaign.

https://thamesfittoswim.londonwaterkeeper.org.uk/

A Thames Fit to Swim

London Waterkeeper want to see a swimmable Thames. Find out how you can't
help.

THAMESFITTOSWIM.LONDONWATERKEEPER.ORG.UK Learn More

015 2 Comments 2 Shares Q -
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with
influence




How to find influencers?

00000 02-UK = 16:19 4 0 63% ) 00000 02-UK =T 16:19 4 © 63%m ) 00000 02-UK = 16:19 7 © 62% W)
: . TOP POSTS
#balkanriver| Cancel < #balkanriverstour V < #balkanriverstour
Top People Tags Places TOP POSTS @ e Heligwing
Gjirokastér »

#balkanriverstour
313 posts

#balkanriver
1 public post

#balkanrivers
25 public posts

#balkanriverstourgoeson
57 public posts

#balkanriverstourandfriends
59 public posts

#halkanriverstoliranestasmania

qwer t y uil owp

a s df g h j k |

\ o
¥ \ [ )
worldraqdle

1 the moment of crisis, the
A Z X C V. b nm & | } lise build bridges and the @ 446 likes

arnaudnetit climb As manv climbhers._ alninists.

S Q H O .~

123 v space Search




How to contact influencers?

Open up
Instagram and
find the three

little buttons in the

top right corner
of an individual’s
account, click,
then select
“Send Message.”




Relationships

Outreach

Influencers

@ 93 43%m )

Subscribed to Member of

Tim Slack
Patagonia walking blogger &

21 members- Private

Tim Slack
Outdoor & Travel €

9 members: Private

Tim Slack
SEN Influencers @

3 members- Private

Tim Slack
Authors & Journalists €

Authors with Influence
4 members: Private

Tim Slack
Vet school @

Influencers for Vet School
1 member- Private

Tim Slack

“» @ QO OG0

18:31 @ 9% 42%m )

Patagonia walking blogger  Edit

Tweets Members Subscribers

@KnipeMike
Co Durham voluntary ranger (guided

walks), backpacker, bagger extryordinaire,
swamp murderer

Two Blondes Walking

@BlondesTwo

Outdoor PR. Ordnance Survey #GetOutside
Champions. ITV's #100Walks. Outdoor
leaders, bloggers and authors. Navigation
courses. Guided walks. Wild camps.

HikersBlog.co.uk

@HikersBlog

Wild camping, hillwalking, gear reviews and
trekking outdoors blog. Fans of hill-food,
outdoor inspiration and adventure.

Walking Girl

@walking_girl

Blogging about how walking has changed
my life for the better.

a Keith Foskett m
(d
g Qa o =

18:31 @ 9% 43%m )

Patagonia walking blogger  Edit

Tweets Members Subscribers

1 Chris Townsend Retweeted

Miles King @MilesKing10-5m
@ Survey indicates 12% of UK population
% has given up meat. m.thegrocer.co.uk/
home/topics/fu...

S n2 Qn o

Keith Foskett @KeithFoskett - 3m
@ "It was physically demanding, mentally

exhausting (especially because of my

depression), and the weather was

atrocious."

UK Hillwalking asked me a lot of great

questions recently. Here's what | said

about hiking across Scotland with

depression,.

#depression

UKHillwalking @ukhillwalking
Walking for Mental Health: thru-
hiking writer @KeithFoskett on
walking as a response to his
depression @RamblersG...
ukhillwalking.com/articles/page....

Q Q =
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Social media
for business
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